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Improved 1st Half Year Results  

Kenya Airways Plc has posted a 30.8% improvement in its net results for the 6 months period 

ended 30 June 2018. The Airline recorded a net loss before tax of Kshs. 3,992 million compared 

to Kshs. 5,771 million reported for the same period in 2017.  

Operating highlights:   

o Passenger numbers increased by 6.6% to 2.3 million. o Cabin factor increased by 2.8 

points to 75.9%. o An increase by 3.3% in hours flown despite a reduction of 0.4% in 

Available Seat Kilometres.  
  

 •  Financial highlights:  

o Turnover increased by 3.1% due to increased passenger traffic and overall yield 

improvement. o Direct operating costs increased by 13.9% due to increased pressure on 

global fuel prices.  
o Fleet costs reduced by 2.2% attributable to the fleet rationalisation and restructuring 

completed in November 2017. o Overheads reduced by 20.4%.  

o Operating Margin lower than prior year mainly due to the increase in direct operating 

costs as a result of increased fuel prices. o Loss before tax improved by 30.8%.  

Although reporting improved performance, fuel price volatility continues to be a major challenge for 
the Airline. The price per barrel has been on an upward trend since the beginning of this year 
closing at USD 74 as at 30 June 2018 representing an increase of 12% in global fuel prices within 
the first half of the financial year.  

Outlook  

The Airline continues to operate in a highly competitive environment, however, it is committed to 
enhancing its service delivery across all touch points with the aim of making Kenya Airways more 
relevant, authentic and true to its brand proposition. We continue to focus on an optimised network 
to create more connections through Nairobi and in turn increase efficiency in order to reduce overall 
costs, as we focus on return to profitability. The business has remained resilient and is focused on 
delivering solid results.  

On behalf of the Board of Directors, I take this opportunity to express my sincere appreciation to 
our customers, the Government of Kenya, shareholders, management, staff, suppliers and other 
stakeholders for their continued support.   

  


